



















Abstract:	Quality	 is	 a	dynamic	 condition	 associated	with	products,	 services,	 people	who	have	or	
exceed	expectations.	UMKM	can	increase	incomes	in	people	who	do	not	have	a	permanent	job,	then	
they	are	trying	to	find	work	that	can	generate	money	in	accordance.	The	purpose	of	this	research	is	
1.	Explaining	 the	Quality	of	product	 food	and	beverage	entrepreneur	 in	Tribhuwana	Tunggadewi	
University.	 2.	 Explaining	 the	 Quality	 of	 Human	 Resource	 UMKM	 food	 and	 beverages	 in	 the	
University	 Tribhuwana	 Tunggadewi	Malang	 3.	 Explaining	 the	Quality	 of	 Service	UMKM	 food	 and	
beverages	 in	 the	 University	 Tribhuwana	 Tunggadewi	 Malang.	 This	 research	 includes	 qualitative	
research,	 conducted	 in	 Tribhuwana	Tunggadewi	University	 for	 5	months	 starting	 from	March	 to	













better	 the	 quality,	 although	most	 consumers	 know	 that	 this	 is	 not	 always	 true.	 Another	 quality	
definition	is	based	on	the	assumption	that	consumer	desires	determine	quality.	Each	individual	has	
different	 wants	 and	 needs	 so	 that	 quality	 standards	 become	 diverse	 that	 ultimately	 lead	 to	 the	
definition	of	quality	based	on	usage.	Along	with	the	increase	in	the	current	growth	demands	of	life	
needs	increasingly	increasing,	one	of	the	best	steps	in	overcoming	the	demands	on	the	necessities	
of	 life	 is	 to	open	a	business	 in	the	hope	of	opening	vacancies	 to	the	surrounding	community.	The	
quality	of	human	resources	is	an	asset	and	capital	for	all	activities	of	his	life.	Human	resources	has	








productive	 economic	 enterprise	 undertaken	 by	 an	 individual	 or	 a	 business	 entity	which	 is	 not	 a	








Each	 individual	 has	 different	 wants	 and	 needs	 so	 that	 quality	 standards	 become	 diverse	 that	
ultimately	 lead	to	the	definition	of	quality	based	on	usage.	Along	with	the	 increase	 in	the	current	
growth	 demands	 of	 life	 needs	 increasingly	 increasing,	 one	 of	 the	 best	 steps	 in	 overcoming	 the	
demands	 on	 the	 necessities	 of	 life	 is	 to	 open	 a	 business	 in	 the	hope	 of	 opening	 vacancies	 to	 the	
surrounding	 community.	 1.	 Explain	 the	 effect	 of	 product	 quality	 of	 food	 and	 beverage	 UMKM	 to	
income	in	Tribhuwana	Tunggadewi	University.	2.	Explaining	the	quality	of	Human	Resource	UMKM	
food	and	beverage	 to	 the	 income	 in	 the	University	Tribhuwana	Tunggadewi	Malang.3.	Explaining	









multiple	 linear	 regression.	Variables	used	 in	 this	 research	 consist	of	 independent	variable	 that	 is	







level	eleven	people	 (11)	no	school	and	did	not	complete	elementary	school	 (0),	 finished	primary	
one	(1),	graduated	from	junior	high	school	(7),	graduated	from	eleven	persons	(11),	diploma	III	one	
person,	and	strata	I	one	person	(1).	Furthermore,	the	UMKM	income	of	food	and	beverages	depends	




sixteen	 people	 consisting	 of	 meatballs,	 chicken	 noodles,	 chicken	 porridge,	 soup,	 fruit,	 rice	 and	
others,	while	the	seller	drinks	are	as	many	as	five	people	(5)	of	which	are	tea	racek	,	picopi	and	so	
forth.	which	sells	in	Tribhuwana	Tunggadewi	Malang	University	which	is	more	dominan	is	female	
sex	with	 the	number	of	 twelve	people	 (12)	while	 the	male	sex	 is	as	many	as	nine	people	(9).The	





























Quality	 of	 service	 is	 how	 the	 attitude	 of	 decency	 and	 spoken	 words	 delivered	 by	 the	 seller	 to	
consumers	who	buy	the	product.	Quality	is	often	linked	to	the	price:	the	more	expensive	the	price	
of	 a	 product	 the	 better	 the	 quality,	 although	most	 consumers	 know	 that	 this	 is	 not	 always	 true.	





Table 4.2 Validitas dan reliable 
 
No	 r	hitung r	tabel Kesimpulan
X1 X2	 X3 Y







2.	 0,770	 0,800	 0,557 0,781 Valid
3.	 0,709	 0,686	 0,808 0,692 Valid
4.	 0,663	 0,639	 0,630 0,688 Valid
5.	 0,737	 0,738	 0,510 0,743 Valid
6.	 	 0,702	 0,531 0,702 Valid











the	 variable	 between	 Product	 Quality	 (X1),	 Quality	 of	 Service	 (X2),	 Quality	 of	 Human	Resources	
(X3)	to	Revenue	(Y),	while	the	results	of	multiple	linear	regression	test	on	the	following	table	4.3:	
Table 4.3. Uji Regresi Linear Berganda 
Variabel B Beta t hitung Sig t Keter-




Constant 2,053  1,024 0,320 Valid 
X1 1.132 0,972 21,239 0,000 Valid 
X2 0.026 0,024 0,554 0,587 Valid 
X3 -0.063 -0,46 -1,018 0,328 Valid 




variable	 of	 Product	 Quality	 (X1),	 Quality	 of	 Service	 (X2),	 Quality	 of	 Human	 Resource	 (X3)	 have	
influence	to	variable	of	income	(Y)	is	equal	to	9,78%.	Based	on	the	results	of	research	was	not	only	











































2. From	 the	 results	 of	 data	 processing	 on	 the	 variable	 quality	 of	 service	 is	 quite	 good,	 and	 can	
provide	a	sense	of	comfort	to	consumers	who	buy	food	and	beverages	
3. While	 the	 quality	 of	 human	 resources	 partially	 contributed	 the	 lowest	 compared	 to	 other	
variables.	It	means	that	human	resources	do	not	have	enough	contribution.	
Suggestion	
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